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In 2005, Canadians and other non-American visiimiSlorida started to report that their
Visa or Mastercard credit cards were no longerdparcepted at gas pumps in the State
without having an acceptable 5 digit U.S. billirdgdeess zip code. Instead, they had to

surrender their credit card to the gas statiomd#at before being able to pump gas.

Upon investigation, this new practice appearedetai effort to halt the use of stolen credit
cards for gas purchases, rather than a “sourcersurner” marketing initiative.

We found that the decision to add the 5-digit /petest to a gas station’s pump software,
was discretionary on the part of the gas retailetcept in a few cases (notably Pilot Gas
Corporation’s national implementation), the us¢hef zip code is not mandated system wide
by gas companies but appears to be a recommendetithre part of banks and the
companies providing ATM card approval networkingvgees, supported by gas vendor
associations . In most cases, the decision to eétntihhe “enhanced security” of the zip code
is made solely by the individual gas vendor.

This restrictive practice disallows the hundred¢holusands of Canadians who drive to and
spend many months in Florida each winter, to etfj@yconvenience of initializing and
completing their gas purchase at the pump. Thest mow interact with the store attendant
at least twice (once to have the pump powered droane to complete the purchase).
Further, they must leave their credit card withdktendant; in many cases this action may
contravene the security agreement and identity thefirance with the card issuing bank.

In a similar manner, the restriction also causégdity for the many international visitors
who fly to Florida and rent a car each year. Visitfrom Florida’s two major offshore
markets - the UK and Germany - are already exprgdsistration with this situation.

Local gasoline vendors believe the practice of magyithe billing address zip code is an
effective security measure which reduces the nurabstolen credit card gas purchases at
their pumps. We believe this is not a good ecorahsolution for the local vendor (see
Attachment E.1). The cost of gas acquired withube of a stolen credit card may not begin
to offset the loss of gas purchase income from @iana and other annual international
visitors. The loss of Florida visitor goodwill musso be considered.

The following pages describe Mile Oak Publishing.four year campaign to advise all

interested parties about this problem, and seeltalde work-around solution for all non-
Americans who visit Florida and drive within theatet.
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credit card is not usable at a number of Floridasgiation pumps without a 5 digit
billing address zip code. A number‘@flong I-75” and“Along Florida’s
Expressways'teaders bring this situation to our attention.

March - Following several years of growing readershgdteack about the credit
card gas pump problem, Mile Oak Publishing autlaarsport foVisit Florida and
other interested parties, documenting the situaimhmarkets affected. The
report’s appendix documents a number of possilolenieal solutions.

The report is circulated to various organizatioeduding Visit Florida, several
major Florida DMOs, th&lorida Petroleum Marketers and Convenience Store
AssociationNfFPMA), as well as a number of consumer and snanbterest
organizations in Canada [Attachment A].

April - met withVisit Florida executive, Bud Nocera (CEO) and Eileen Forrow
(VP-Marketing), with a follow-up briefing about tlsguation

Nocera reports that he had commences discussitimsheFlorida Petroleum
Marketers and Convenience Store Associatath no success.

June - Contacted the marketing divisions of a numbemajor gas providers.
Based on my twenty year experience as the formmoismanager of IT resources
at KPMG Peat Marwick, provided several softwarekaoound options. Only one
response - Hess Gas [Attachment B].

Fall - Published an advisory website at www.Florida@ailinfo/creditcard.htmiio
gather detailed reader data about the problenm kffart to bring awareness to gas
retailers, the site includes a form which can bermoaded by tourists and
distributed to gas vendors in the USA. The site aisludes a listing of gas stations
which do or do not accept Canadian credit cardiseat gas pumps. Many readers
have downloaded this listing and keep it in thairwhile traveling [Attachment C].

Eall - Canada’s national CTV television network prodla&ix O’Clock News
segment about the credit card problem, for Flobdand “snowbirds.”



2008

2009

2009

Continue to receive reader feedback. Gas statiperiences (do or do not accept
Canadian credit cards) are posted on our Credd @absite listing.

TheCanadian Automobile Associatig@AA) had received a number of member
negative comments about the credit card probleminftiate a relationship with
the CAA to liaise and study this situation.

We continue to meet and circulate informationaoous interested parties in the
USA and Canada.

Eall - Again, theCTV networlkruns aSix O’clock Newsegment about driving I-75
to Florida, and highlights the credit card problena feature - according to our
CAA contact - using our material.

January - Became aware of a partnership between the Bs2dIYCUATM
network and several Canadian banks. This partnembvides Canadian debit card
access to U.S. gas pumps with no associated ATM fee

Liaised with theBank of Nova Scotiéa NYCU partner) and tested the BNS debit
card using the NYCU gas pump network (availablmast major U.S. gas brand
stations). Successful, but BNS applies a C$1&fsaction charge for each
transaction [Attachment D].

January - Spoke about the credit card situation atRlugida Huddle(Florida’s
annual CVB & DMO conference) press meeting in GitarMany senior CVB
personnel are completely unaware of the problem.

Interviewed an [-95 gas vendor who was convincadadians are crooks since they
often pull up and drive away from his pumps withblling [Attachment E].

February - Visit Florida request that | write an “advisory” statement foeit use.
This is posted on théisit Florida official tourism website [Attachment F].

March - Tested the feasibility of a non-American openamgl maintaining a U.S.
debit card account. Opene@ank of Americalebit card account and tested this at
Florida and I-75 gas pumps. Successful but neadaiatain a min. daily balance of
US$750 to avoid monthly bank service charges andaalsaction charges
[Attachment G].
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March - Met with a marketing VP at Bank of America (Bof® discuss possibility
of a special debit card account for non-AmericagrsifAttachment H.

***|mportant - Also discussed at this meeting whe tntroduction into the U.S. of
the “chipped” consumer credit card which requirdsdigit pin (as an
alternative to the current “swiped” card). Introtlan of this technology, now
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standard in the UK & Europe and currently in impétation in Canada, would
provide a simple solution to the credit card ziplgem.

BofA has examined the chipped card strategy watingtail customers and at
this time, does not believe that plans for a cosie@rto chipped cards will be
feasible in the near future, given the huge nunobbetder card reader input
devices (CRIDs) in service throughout the USA. Boi#es that the retail
equipment conversion in Canada was subsidizeddoZ#nadian banking
industry.

April - Spoke about the credit card situation to a nurob€&lorida senior CVB
personnel at the annuBtavel Soutrconference (Kissimmee). Again, many senior
CVB personnel are not aware of the problem, oraggron caused by it.

May - Visit Florida’'s CEO, Bud Nocera who has championed this caugenthe
State, leaves the organization.

June - Conceptualized and develop&get Pumped”a suggested U.S. bank
product to provide a reasonable work-around formpttodlem. Report and proposal
to be released to several strategically placed$yankate-July [Attachment H].

July - Summer issue of the natior@nadian Snowbird Associatig@SA) News
Magazine (edition 71) contains a number of readetirs regarding this issue.

Florida Trend Magazindorwarded a Ft. Lauderdatun-Sentinehewspaper article
expressing concern about the drop in the numbertednational visitors to Florida.
Most Florida feedback overlooks the credit cardopgm and cites aggressive
airport security as the major factor.

Wrote a response and sent copies t&tneSentineFlorida Trend Magazinand
Executive Directors of the two CVBs mentioned ia #rticle [Attachment I].

August - Copies of report sent to the Florida Gas andv€oience Store Marketing
Association. Copies also sent to the executivectbrs of “senior” Florida CVBs.

Sept- Matter has been placed on the agenda for the\I&XT FLORIDA board of
directors meeting (9/24), at the request of Chheripson, Pres & CEO, VF.

Ontario CAA office contacted me for suggested ‘kvarounds” so they can
publish these to their members.



Attachment A

Original 2007 report written to document the problan and offer solutions
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Attachment B

Gasoline Industry Response to an open letter

In June, 2007, we solicited email comment from mber of major gas companies. The Hess
Gas was the only company to respond. Here is myl evith the Hess response . . .
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Hess was the only response we received. Here it.is
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Attachment C

Website - Canadian credit cards not welcome at USag pumps

In 2007, a website was established at www.Floride®nnfo/creditcard.htmlto advise
Canadians and provide workaround solutions to tediccard zip code problem. A popular
feature of this site is the listing of gas stationsthe I-75 corridor (a very popular drive-to-
Florida route) and around the Sunshine State. Mamynload this listing and keep it in their
car while traveling. Several Florida condos withhhCanadian “snowbird” occupancy, post
the listing on their bulletin boards for all to use

Samples images from the website are shown on tloeviag pages:

56 7

Canadian Credit Cards may not be welcome at US Gas Pumps

A number of southeastern US gas stations will not accept non-
LISA credit cands (i.e., Visa and Mastercards issusd in other
countries) for gas purchases at their gas pumps

if you da not have a US credit card billing addrass with a
5 digit U'S zip code - vou cannot start pumping.

Instead, you must go inside the gas station store and either, surrender vour card
(hot a good idsa v these days of "identity theft” - i may also bvalidats your Bank
credit card agreement) or, pre-authotize a specific dollar amount to ke pumped.

This embargo represents a particular problem to the hundreds of thousands of
Canadian snowbitds traveling to Flotida each winter. It also affects othet non-17S
visitors from countries such as Germany or the UK, on a Florida "fly-drive" holiday.

Click here for our full report on this situation
Chick here for pozsible "work-arounds. "

Click here to return to the main menu.

Click here to see a list {by State and Route) of gas stations provided by owr
readers, that either DO or DO NOT accept Canadian {or other non-US)
VizsaMastercards at their pumps.

I-75 Travelers: Please click here if vou would like to send me a message, to add a
gas station of comment on the following list.

Gas Retailers: if vou oo accept non-US cards at vour pumps or believe an error has
been made in vour listing, please let me know so we can add vou to the list as a gas
retailer who still welcomes Canadians to vour pumps, or make the necessary
adjustments. Please click here to send me vour information.




L

This popular listing shows I-75 corridor and Fl@rigas stations which do (green) or do not
(red) accept Canadian credit cards at their punipst is, these gas operators’ pumps do not
require the input of a zip code.

Readers ofAlong I-75” and“Along Florida’s Expressways’provide the input to these
listings through an email link provided on the 'siteome page.

Gas station operators are encouraged to providelslétia the same email link) about their
credit card pump practice, especially if theyabzept Canadian credit cards without a zip
code requirement - we encourage Canadian drivgrattonize these stations. Any
corrections to the information provided in ourihgis are also encouraged.
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# .

Some of our readers are downloading this pagetipgiit and dropping it off at gas stations
during their Florida driving trips. Many gas statioperators do not recognize the problem
the zip code requirement is causing non-Americand,that they may be losing business due

to this aggravating practice.



Attachment D

The NYCE Solution

A number of U.S. gasoline vendors are partnered MMCE - one of the leading debit card
networks in the United States. Recently, seveaaladian financial institutions became
members of the NYCE network; their debit cardsrene acceptable for initiating purchases
at the pumps of these partnered gas vendors. Deois do not require a zip code for at-the-
pump authorization; instead they require the 4tgigrsonal identification number (PIN)
issued by your bank.

The Canadian financial institutions issuing debitds acceptable on the NYCE network are:
ATB Financial, Desjardins, National Bank of Canadd&gBC Royal Bank, Scotiabanknd
TD Canada Trust

Additional institutions may be added from timeitoé. For an updated list, visit:
A, # e $, 6

NYCE maintains a useful website for Canadians at:
"AL H , 'G"

A list of U.S. gasoline vendors partnered with NY@Elude:7-Eleven, Amoco, BP,
Chevron, Citgo, Exxon, Gulf, Hess, Mobil, Racetrashell, SunocandTexaca

For a complete list of gas companies and othemizgdons accepting Canadian NYCE
partnered debit cards, visit:

"A, '# ' . | , 6

NYCE does not charge for this service but in amétest using a Scotiabank debit card in
Florida, we noted that Scotiabank applies a C$4e50ice charge for each transaction.

Further, all debit card charges are applied toGichequing account with applicable
exchange added, even though we maintain a Scokalb&h chequing account. We were
unable to arrange to have our U.S. debit chargestdd to our Scotiabank US$ account.

For gas stations partnered with the NYCE netwaék Ifor the red and white
“NYCE” symbol in the “Cards Accepted” panel on th&s pump.

H'9



Attachment E

Gas Station operator believes many Canadians visit® are crooks

In January, 2009, | interviewed a gas station mariagerator in Northeast Florida, about the
need for all credit card users to enter a zip @des gas pumps. The operator said it was an
important security feature and since he had irestathe feature at his pumps, the number of
drive-away gas thefts was much lower.
| asked him how he knew this and he said that be aeumber of cars drive up to a pump,
attempt to use it with a card, and then drive effduse the card did not workAll thieves,”
he commented.
"Did he ever get their license plate numbetdsked.
“Yes,” he said;most of them are from Ontario Canada!”

-000-
Incidentally, during the interview, | asked him hbe thought thieves obtain stolen credit
cards.

He suggested that they probably steal wallets amnseg.

| then suggested that if this was the case, thiedpitip code was probably readily available
to the thief ... so at best, requiring the zip catlea pump was a very weak security protocol.
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Visit Florida - Advisory website statement

Message from Visit Florida
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Attachment F

Resulting Material written by Dave Hunter and pdste the Visit Florida website
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Attachment G

Practicality of using a U.S. bank (debit) card by on-Americans

Seeking a solution for long-term International tass to the USA, we explored the
practicality of opening a U.S. bank account whitdogrovides a debit card which could be
used for gas pump (and other retail) purchasescise thdank of AmericgBofA)

because of its strong presence in the southemsstatanches are also available close to all
Canada/U.S. border points.

On March, 2009, we opened an account at the Bdfdach in High Springs, Florida.
Opening the account was simple and done as a “imélithout an appointment; the only
identity needed was our passport (now requirethéoder crossings) and a driving license
with photo ID.

We decided upon the BofA checking account, witheodirect deposit option (this is for
salary and similar deposits, and not suitable tor-American visitors). We experienced no
difficulty registering the account with our Canadeddress and other information. The staff
was very attentive to our needs, not only takinghusugh the process step-by-step but also
helping us test our new debit card prior to leavimg branch.

Within half-an-hour, we left with our account Passk, counter deposit & sample check
forms, and a debit card already useable with tdeg#pin number we had selected. We also
had instructions for monitoring our account and dimading statements from anywhere in
the World via the BofA’s secure website.

The BofA checking account requires a US$12.00 pamthnservice charge but by
maintaining a daily minimum balance of US$750.0@s and any transaction charge at the
pump, are avoided.

We used the BofA debit card for gas purchases rtiargs during our Florida stay, and only
once was it refused - this at a local brand gasstavhich accepted no debit cards.

In May, we decided to top up our account to mamtae daily minimum requirement,
during a short trip from Canada to Michigan, USAgain, it was a simple process. We
deposited US$ cash at a branch in Saginaw whichmmaediately transferred to the
account. To date, | have not been able to discaveethod of deposit which can be used
while in Canada.

Each month, | receive an email from BofA announdhmeg my bank statement is ready. |
then log in to the BofA website and print the stad@t to ensure no transaction or other bank
charges have appeared.



Attachment H

“Get Pumped” account proposal to Bank of America (o other U.S. bankg

This document describes the concept for a limiteel.S. bank’s debit card account for the

use of non-Americans at gas pumps while visitirgWsA. For purposes of identification,
we have named this the’ 23445 account

Benefits and Advantages to the Customer
n ( n

Benefits and Advantages for the Bank
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Attachment |

Floridians losing battle for International tourists

The following article by William E. Gibson appeari@dhe Ft. LauderdalSun Sentinel
newspaper, on July 7, 2009. It has been editedetsept the Florida tourism issues only.

The original article was sent to me Blprida Trend Magazine’s Daily Pulseny response to
Florida Trendand theSun Sentinefollows Gibson’s article
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(Sun Sentinel article, continued from previous page
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| responded to this article, with copies to the Semntinel, Florida Trend Magazine, Visit

Florida . . . and CVB executives, Nicki Grossm@nmeater Fort Lauderdale CVB) and Jorge
Pesquera (Palm Beach CVB). Here is what | wrote:
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